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Introducing CitraBlue St. Augustine
™

First Release from Sponsored Research Agreement Will Soon Be Ready
for Florida Markets
The University of Florida has approved the first

North Central Florida Turfgrass Field Day showed

new St. Augustine release from a four-year long

that CitraBlue™ outperformed Floratam in resist-

collaborative research project between UF and

ing take all root rot, large patch, and gray leaf

members of Turfgrass Producers of Florida:

spot and exhibited good turf quality under

CitraBlue™ St. Augustine.

drought conditions longer than Floratam and

CitraBlue™ was developed by the University of
Florida’s turfgrass breeding program under the
direction of Dr. Kevin Kenworthy, in
collaboration

with

most other St. Augustinegrasses. Chinch bug
studies for both mortality and reproduction are
still underway.
On-farm evaluations have con-

plant

firmed that CitraBlue™ performs

pathologist Dr. Phil Harmon

well on both muck and sandy

and entomologist

soils, with a fast grow-in rate. In

Dr. Adam Dale.

landscape settings, it has filled

The program specifically

sought to identify and test
lines which would be equal to

Limited inventory in 2019
Widely available in Spring 2020

in quickly and exhibited better
shade tolerance than Floratam.

or better in drought and disease resistance than Floratam, the most
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The name CitraBlue™ was
chosen both for its distinctive color and in

widely used St. Augustine cultivar in Florida; have

tribute to the UF/IFAS Plant Science Research &

shade and cold tolerance that was equal to or

Education Unit at Citra, Florida, where the cultivar

better than Palmetto and Raleigh; would main-

was developed.

tain good turf quality; and would be well-adapted

The St. Augustine sponsored research program

for the varied soil types and growing conditions

was created in 2015 to explore and further evalua-

throughout the state.

tion a number of St. Augustine lines in the UF

CitraBlue™ features a distinctive blue-green

breeding program for specific traits of disease

color with a denser, more compact canopy than

resistance as well as shade and drought toler-

Floratam, making it more competitive against

ance. The most promising lines have been tested

weeds. Studies shared at the recent UF/IFAS

(Continued on page 14)

News and Notes
render the mower out of service and put production behind
schedule.
“When you consider the cost benefit of the increased production and reduced maintenance, day-after-day, it is easy to see
how the TDR-26 has been so well received in Europe,”
commented Janmaat.
More information will be available on Progressive’s website:
www.progressiveturfequip.com.
“Friends of Farm Bureau” Legislators Announced: Florida Farm
Bureau recently named seven Florida policymakers from the
Larger is Better: Progressive Turf Equipment’s TDR-26 Wide
Roller Mower: Building on the success of Progressive Turf
Equipment’s TDR-22 and TDR-30 roller mowers, Progressive is
pleased to offer in North America, a roller mower with a wide
productive 25’8” foot cutting swath per pass! The TDR-26 has
been “Field Proven” since the summer of 2017 as it has been
operating in Europe in turf production applications.
The basic design and layout of TDR-26 is similar to the TDR-22.
With wider wing decks and heavier suspension axels that accom-

115th Congress (2017-2018) as Friends of Farm Bureau:

x Neal Dunn (FL-02)
x Rep. Ted Yoho (FL-03)
x Rep. John Rutherford (FL-04)
x Rep. Gus Bilirakis (FL-12)
x Rep. Dennis Ross (FL-15)
x Rep. Vern Buchanan (FL-16)
x Rep. Mario Diaz-Balart (FL-25

modate the extra-wide low ground pressure tires, the TDR-26 is

FFB noted that, “By their recorded votes, these representatives

uniquely positioned to offer increased productivity in a value

have consistently demonstrated their understanding of farming,

conscious wide-area roller mower.

agriculture and the myriad unique challenges faced daily by our

The TDR-26 also has many components that are common to

farm families.” They also gave special mention to other legisla-

both the TDR-22 and or the TDR-30 roller mowers. Using these

tors who supported agriculture during the session, including

common field proven parts means less downtime and more

Rep. Carlos Curbelo, Rep. Darren Soto, Rep. Al Lawson, Rep. Tom

production. The TDR-26 is proudly built in North America and is

Rooney, Sen. Marco Rubio and Sen. Bill Nelson. Representative

equipped with painted bolt-on deck shells.

“Since the TDR-22 was released in 2007, our roller mowers
have proven themselves as a reliable and efficient production

Rooney was recognized as a “Champion for Florida Agriculture”

at a joint reception with Florida Farm Bureau and UF/IFAS
during the 2018 Field to the Hill trip.

mowers,” says Luke Janmaat, president of Progressive Turf
Equipment, “both the 22’ and our 30’ roller mowers have really
gained a loyal following as producers experience the benefits of

Website Need a Little Help? Let’s

the labor saving features we have. The TDR-26 just builds on this

face it: a findable, functional web-

success and provides another option”.

site is critical to your business and

The TDR-26 is equipped with the industry exclusive Pro Lift-NTurn® system as a standard feature, which allows the operator to

your branding. Now’s a great time
to spruce up your online digs!

lift the decks slightly with the

Erin Freel and Joel Bockoros with

PTO still engaged making

The MarketPlace can provide your

turning “easier on the turf.”

new site build or redesigns that make your existing home on

Lifting the rollers during a

the web easier to navigate and more secure. The MarketPlace

turn prevents product / crop

has handled TPF's web design and hosting for nearly a decade,

damage from the rollers

so we can vouch for their excellent service. Plus, you’ll support a

sliding on immature turf.

local Florida business with real people you can talk to.

Progressive’s automatic
mechanical stops prevent
each deck from rising too far,
and its done without wires, sensors, solenoids or control box lights
required! Pro Lift-N-Turn® has simply eliminated the issues

For a limited time, TPF members get 25% off
a new or re-designed website and a
Free SSL certificate for one year.

competitive models face when turning at the headlands.
Like all Progressive’s roller mowers, the TDR-26 has both
maintenance free blade spindles and roller ends and is equipped

Visit www.tmpstyle.com and complete their online ques-

with 100 hour greasing interval PTO shafts. Combined they pro-

tionnaire to determine what you need (or call Joel at 352-821-

vide a measure of comfort for the owner, eliminating the fear that

0774). Use the code TURFGRASS and you'll be on your way!

a missed service point by an unfamiliar maintenance man will
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ADVANTAGE
Progressive Turf
Equipment
TDR-26:
A Productive 26’ Cut!
Full Page Ad
(New for Fall 2018)

Simple Lift-N-Turn
Mechanical System

Front Vents Improve
Clipping Discharge

HEX Roller End Shafts
with Sealed Bearings

Learn More About Us
and Our Dealers at:
TF: (800) 668-8873
Tel: (519) 527-1080
Fax: (519) 527-2275
www.progressiveturfequip.com
info@progressiveturfequip.com
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TPF 2018-2019 Officers, Directors
Elected; Council Named President
Members attending the 2018 TPF annual meeting in

A long time TPF member,

Howey-in-the-Hills re-elected two board members and one

Council was first elected to

new director to lead the association for 2018-2019.

the board in 2014. He grew

Long-time board member and past president Keith

up in Ruskin, Florida in a

Truenow (Lake Jem Farms, Mount Dora) was approved for

farming family producing

another term, as was Eric Hjort (Tater Farms, Hastings), who

citrus, cattle, and sod (and

has served as TPF president for the past three years. Melissa

perhaps even a tomato or

Evans (TurfPro Services, Belle Glade), who was appointed in

two).

November 2017 to fill the seat previously held by her

Florida Southern College with a degree in marketing and a

husband Caleb, was elected to her own three-year term.

minor in Ornamental Horticulture. He is president of Council

The TPF board consists of seven producer members chosen

TPF President Travis Council

He graduated from

Growers, a 200-acre sod operation producing bahia, bermu-

from throughout the state to represent the diversity of the

dagrasses, paspalum, perennial peanut, St. Augustinegrasses

organization (small and large operations; geographic location;

and zoysia. He and his wife Amber have two children, Elijah

and markets served). James Maulden (McCall Sod Farm,

and Becky.

Southport) also serves on the board, representing the
northwest Florida region.

“Turfgrass Producers of Florida has always had excellent
leadership, and this year is no exception. Each member

Travis Council (Council Growers, Ruskin), was named

makes unique contributions, bringing an incredible depth of

president; Jamie Tedder (Bethel Farms, Arcadia), vice presi-

expertise to the organization,” said TPF director Betsy McGill.

dent; Tom Temple (Duda Sod, Lake Placid), treasurer; and Eric

“It’s a privilege to work with a group dedicated to serving all

Hjort, immediate past president.

members and improving the industry as a whole.”

INTRODUCING

Citra Blue Ad
Half Page Ad
(New for Fall 2018)
Striking
blue-green
color.

Improved shade
tolerance compared to
Floratam.

Improved disease resistance
to gray leaf spot, large patch,
and take-all-root rot.

More competitive against
weeds (more dense)
compared to Floratam.

CitraBlue™ ‘FSA1602’ St. Augustine grass was developed by the University of Florida’s turfgrass breeding program
under a sponsored Research Service Agreement with the Turfgrass Producers of Florida, Inc. (TPF). CitraBlue™
‘FSA1602’ St. Augustine is exclusively licensed to TPF by Florida Foundation Seed Producers, Inc., a direct support
organization of the University of Florida. CitraBlue™ ‘FSA1602’ will be marketed by Sod Solutions, Inc. and is
expected to become commercially available by mid to late 2019.
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TriEst AG Group

www.TriEstAg.com

Full Page Ad
(New for Fall 2018)
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Sod Farms Suffer Significant Damage
from Hurricane Michael
“You just wouldn’t believe it,” James Maulden repeated,
trying both to convey - and to come to terms with - the mag-

early January 2019.
Allen Woerner at

nitude and scope of the damage that Hurricane Michael left

Woerner Farms is grateful

in its wake after barreling through the Florida panhandle and

that damage to their farm

into Georgia on October 10.

northwest of Panama City

“There’s almost zero infrastructure. Sewer plants are damaged, the power grid was gone, there’s still little or no tele-

was not more severe.
“We lost 4 of five pivot

phone service in a lot of areas,” he explained on November 1st.

irrigation systems; fortu-

“It’s like a bomb was dropped. It’s like a 40-mile wide tornado

nately, the last one stand-

went through. You just can’t imagine it,” he sighed.

Maulden, a long-time board member of Turfgrass Produc-

ing was portable, so we were able to move it around until we

could replace the others,” he explained. Their location experi-

ers of Florida, owns McCall Sod Farm, located north of Pana-

enced over $300,000 in damages to irrigation systems and

ma City in Bay County, one of the hardest hit areas. He esti-

additional damage to on-farm structures.

mated that damages to the farm may reach as high a $2.5
Photos Courtesy of Allen Woerner

million dollars. Nine mangled
pivot irrigation systems alone
accounted for over $700,000 in
losses.
He noted that the farm has
begun shipping sod again,

Hurricane-Related Ag Losses
Likely to Exceed $158 Million

“thanks to some really good
employees” who helped the

Satellite imagery shows
Woerner Farms in the center of
the storm’s eye - “a perfect hit”,
said owner Allen Woerner.

On October 25, economists with UF/IFAS who been working

farm get up and running while

to quantify the damages to Florida agriculture released a

coping with their own personal

study calling the storm “the most serious natural disaster to

losses. Maulden said the com-

impact agricultural and natural resources industries in the

pany is likewise reaching out to

Florida Panhandle in decades.” They have estimated damages

help those employees; he him-

at $158 million dollars, not including damages to timber land.

self is waiting on repairs to his

“The $158 million figure represents lost sales revenues

personal home. “It doesn’t mat-

that producers would have received during the 2018-19

ter if you’re rich or poor or who

growing season if the storm hadn’t impacted them,” Christa

are you right now. We’re all in

Court, an assistant scientist with the university’s food and re-

the same boat. We’re just try-

source economics department, said in a prepared statement.

ing to help each other and get back to some sort of normal.”

The analysis also didn’t include other long-term economic

He estimates that the farm will be back in full operation in

impacts, such as repairs for damaged property.
“We needed to focus initially on developing the loss estimates needed for relief efforts, but we intend to continue to
develop estimates for the broader economic impacts of the

hurricane,” Court said.
The News Service of Florida reported that the state’s
agriculture industry had already sustained an estimated $2.5
billion in damage from Hurricane Irma in September 2017,
topped by a $761 million hit to the citrus industry, according
to the the Department of Agriculture and Consumer Services.
The most seriously impacted areas from Hurricane Michael
were in the northwest Florida counties of Bay, Calhoun,
Franklin, Gadsden, Gulf, Jackson, Liberty and Washington.
Source: News Service of Florida via Southeast AgNet
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Dr. Phil Busey Awarded FTGA Wreath of Grass
The Florida Turfgrass Association awarded Dr. Phil Busey

independent consultant with Brookside Laboratories Inc.

the 2018 Wreath of Grass Award, the organization’s highest

and president of Phil Busey Agronomy Consulting Inc. With

honor which pays tribute to individuals who have shown

more than 35 years of service at the University of Florida in

outstanding service to the FTGA and to the turfgrass industry.

Davie, Florida, he taught many classes including Turfgrass

FTGA past president John Mascaro presented the award at

Culture, Golf and Sports Turf Management, Genetics and

the association’s

Grass Biology and invented three patented turfgrasses. He

66th Annual Con-

is a prolific author and a frequent lecturer and speaker.

ference & Show at
World Golf Village

In addition, Dr. Busey is a Certified Crop Adviser (CCA),
a Certified Professional Agronomist (CPAg), and he has

Renaissance in St.

attained the benchmarks of professionalism recognized

Augustine on

by the American Society of Agronomy for practicing

September 18.

agronomists.

Mascaro said, “I
have known Dr.
John Mascaro (L) presents the 2018 FTGA Wreath
of Grass award to Dr. Phil Busey (R).

Busey for 30 years,
and he is always
willing to help

people seeking knowledge, not only in turfgrass areas but
in many other facets as well. He is also the go-to person for
difficult turfgrass problems, turf identification or weed issues
and is always ready to lend a helping hand or refer you to
someone better suited to answer your specific issue.”

Founded in 1952, the Florida Turfgrass Association
(FTGA) is dedicated to education, research and
the promotion of environmentally responsible and
scientifically based management practices for the
turfgrass industry. Florida ranks No. 1 in the nation for
turfgrass related economic activity with total revenues
estimated at $7.82-billion and a total employment of more than 173,000
jobs. The FTGA continues to advocate for and promote the turfgrass
industry with extensive research, continuing education and opportunities
for turfgrass professionals to network with their colleagues.

Busey is a University of Florida professor emeritus, an

TPI Charlotte Conference
Half Page Ad
(New for Fall 2018)
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UF/IFAS Florida Friendly Landscaping Program
Launches Fertilizer Ordinance Mobile Web App
C. J. Bain, Website and Technology Coordinator, Florida Yards & Neighborhood Program

Keeping up with local fertilizer ordinances can be tough,

that ordinance data may have changed, the ordinance will

especially in areas where municipalities have established one

be flagged with a “caution” message alerting users that data

set of rules that may or may not coincide with those set forth

is being reviewed and may not be the most current.

in a county ordinance.
To help green industry professionals navigate these regula-

The mobile web application is a project of the FloridaFriendly Landscaping™ Program and UF/IFAS. We would

tions, the UF/IFAS Florida Friendly Landscaping Program has

like to acknowledge the following people and programs for

developed an app to identify which areas have adopted

contributing to this project: The Florida-Friendly Landscap-

ordinances and what it needed to comply.

ing™ Program; the Center for Landscape Conservation and

“The program is not a ‘native’ app that is downloaded from

Ecology; the Florida Nursery, Growers and Landscape

the app store to your device,” explains C. J. Bain, website and

Associatoin (FNGLA); the Environmental Research and

technology coordinator for the Florida Yards & Neighborhood

Education Foundation (EREF); University of Florida/IFAS

Program. “It’s a mobile web application – a website program

Extension; Dr. Bryan Unruh; Dr. Esen Momol; Dr. Mike Thomas;

optimized for use on mobile devices. You can save an app

Christopher Ryan; CJ Bain; Dr. Jiannong Xin; Serena Yang;

icon on your mobile device’s home screen so that it looks and

Yuchuan Gou; and Hanwei Wang.

acts like a ‘normal’ app, but it does require an internet
connection to access the app site and data. The app can be
accessed with a computer as well as on mobile devices.”
Without a subscription or login, users can search or GPS to
find a location and view the map, which is color-coded to
show which counties and municipalities have an ordinance.
However, in order to access the ordinance data, users will be
asked to create an account and purchase a subscription.

The $9.99 fee for a one-year subscription will enable users
to access to all of the app’s data and features. Subscriptions
are for individual users; it can be used on multiple devices,
but only on one device at a time (there is not currently an
option for a corporate account accessible by multiple
employees). After subscribing, users can click on a location
with an ordinance for a summary of key information and a
link to the full ordinance text (on MuniCode).
There is also a built-in feedback feature that allows users to
send comments about a specific ordinance and even upload
related files. Feedback is reviewed and verified by FFL staff
and then used to update the app data as needed. FFL staff
will also be monitoring Google Alerts and networking within
UF/IFAS Extension and the Green Industries Best Manage-

ment Practices (GI-BMP) community to monitor for ordinance
changes and additions.
Information on ordinance changes is best submitted
through the app. That way, it is recorded in the app database
and is also automatically forwarded to the correct person(s)
to handle it. There is a Feedback option on the main menu,
and a “Report an Issue” button at the bottom of the
ordinance summary; these work the same way and either
can be used to send comments.
Program coordinators will be hard at work to ensure that
changes are handled promptly, but timelines may vary
depending on many factors. When information is received
08 | Clippings | Turfgrass Producers of Florida

https://ffl.ifas.ufl.edu/fertilizer/

Diamond R
Full Page Ad
(New for Fall 2018)
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Florida’s ag leaders cite labor, water policy as
top issues at Candidates Forum in Orlando
Farm labor and water issues took center stage along
with candidates for Florida’s top elected positions at the
11th quadrennial Farm Credit/Agriculture Communicators
of Florida Candidates Forum on October 4, 2018.
Candidates for governor, attorney general, chief financial officer, agriculture commissioner and U.S. Senate
were invited to outline their plans to lead Florida’s second
largest industry, a multibillion-dollar contributor to the
state’s economy that employs more than 2 million people.
In a straw poll of the nearly 200 attendees, the
candidates with the majority were: U.S. Senate - Rick Scott
(R); Governor - Ron DeSantis (R), Attorney General - Ashley
Moody (R), Chief Financial Officer - Jimmy Patronis (R); and
Agriculture Commissioner - Matt Caldwell (R).
The top issue affecting
Florida agriculture,

Left: Commissioner of Agriculture & Consumer Services candidate Nikki Fried
stressed her reputation as a fighter and promised to advocate for all Floridians.
Right: TPF was proud to help sponsor the 2018 Candidates Forum.

according to the poll, was
a concern for policies
impacting labor and
workforce at 45 percent
of survey votes, followed
by water and natural
resources, consumer
perception of agriculture, and pest and disease control.

Candidates for agriculture commissioner were featured
at the forum, taking questions on key issues and providing
an overview on the office.
Matt Caldwell, Republican candidate for agriculture
commissioner, said, “This is the single most complicated
commissioner of agriculture job in the nation, with 300plus commodities. You have to be prepared for all different ways it will come at you - pest and disease issues you
have to grapple with, trade issues you have to deal with,
and so on …..and then you have all the different responsibil-

Left: Commissioner of Agriculture & Consumer Services candidate Matt Caldwell focused on his broad experience and understanding of the state’s issues.
Right: (L to R) TPF Grower member Barbara Lopez (Action Sod), Matt Caldwell, Erin Wilder (Sod Solutions) and TPF executive director Betsy McGill.

ities associated with this office. It touches every single
one of the 21 million Floridians in the state every day,” he
added.

Nikki Fried, Democratic candidate for ag commissioner,
said she would look for ways to further support the
industry through the Florida Department of Agriculture’s
initiative to promote the sale of high quality products and
commodities grown in the state.
“This is one of the most important things that the
commissioner of agriculture does. We are your advocates,
we are your face, and we need to make sure that Fresh
from Florida is not only thriving … that the entire state of
Florida knows exactly what you do every single day,” Fried
said.
The Candidates Forum is held at the Orange County
(Continued on page 10)

10 | Clippings | Turfgrass Producers of Florida

Front, L to R: Amber and Travis Council (Council Growers); Jamie Tedder and
Will Nugent (Bethel Farms); Betsy McGill (TPF); Drew Duda and Chris Leffler
(DUDA). Back, L to R: Jason Nugent (Bethel Farms) and Addison King (Sod
Solutions).

Firefly
Full Page Ad
(New for Fall 2018)
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Be Wary of Phishing Emails
Just last week, I received an email with a “very important”
attachment with instructions to “please read and review.”
Now I receive (and send) quite a few emails with attach-

account by
logging in to the
company website on a

ments I’m asked to review (or am politely begging someone

new page, separate

else to review), so this wasn’t really out of the ordinary.

from the email. If

Except that I had sent this email to myself.
It wasn’t long before a few conscientious members who
had also received this urgent message supposedly from me
called to warn me that my computer had a virus.
Except that my virus software (both of them, in fact) and
my firewalls were all intact, up to date, running continuously,

and reassuring me that all was well. So what gives?
Data breaches from major companies including Yahoo and
Facebook have exposed an untold amount of customer data
to hackers who are using the data in a number of unsettling
ways, including sending “spoofed” emails that appear to be
coming from people you know or companies with whom you
do business. Email addresses can also be harvested from
group emails in hacked accounts, from websites, and from
social media. Known as “phishing”, hackers use these email
addresses to send other messages containing links to
“invoices” or requiring “urgent action” on a recipient’s account,
hoping to gain additional personal information or electronic
payments from unsuspecting recipients. And unfortunately,

many of them are successful.

you’re concerned, change the account
password (it’s a good idea to do this periodically anyway).
The email contains strange grammar, odd sentence
structure, and/or misspellings. Many phishing emails
originate from foreign countries and senders. These
grammar and spelling mistakes can also be a clue that

they're not originating from the person or company they
claim to be.

Develop a Policy to Deal with Suspicious Emails
Train your staff to look for inconsistencies in emails and
to cull out those that seem odd or unexpected. The best
action is to simply delete the email . NEVER respond to the
sender and NEVER click links or open attachments. For
known senders, make it a policy to verify any unusual emails
with the supposed sender by phone or in a separate email to
a known address. If it’s legitimate, they’ll probably be willing
to resend the information right away.
Unless, of course, they’re busy dealing with a suspicious

email. That they sent to themselves.

How to Spot a “Phish”: Train Yourself, Train Your Staff
Phishing emails can be quite sophisticated; even the
most diligent people can be fooled. These emails count on
recipients trusting the sender and either not paying enough
attention or conversely, being so concerned that they feel the
need to take action immediately to avoid undesirable consequences. Here are a few clues to help separate the real from
the not so real:
The sender’s email address does not match the name of the
person or company or the email you have on file. The

spoofed email I mentioned displayed “Turfgrass Producers of
Florida” as the sender; however, the email address was clearly
different (something like “accounts@ircholding.co”).

Candidates Forum
(Continued from page 10)

Convention Center every four years in conjunction with the
Florida Nursery, Growers and Landscape Association’s The
Landscape Show, the state's largest horticultural trade and
educational event.

“It is imperative the state’s leaders understand the importance of agriculture as a critical component of the state’s
economic health – and for our growers, ranchers, producers

The information in the email is vague, scanty, or impersonal,

and ag business leaders to be informed voters about where

or the email is unexpected. Don’t have a SunTrust bank

the candidates stand,” said Tory Moore, chair of the Farm

account? Is it a payment request from a vendor you don’t

Credit / Agriculture Communicators of Florida Forum.

recognize? Is the sender impersonal (like “Customer
Support”)? All of these should raise warning flags.
The email content is alarming, warning that your account
may have been compromised, your payment is overdue, or
asking you to login to verify your account. The old advice
holds true: NEVER click on links. You can always check your
12 | Clippings | Turfgrass Producers of Florida

“Every four years, this forum under the strong partnership
between Farm Credit and the Ag Communicators of Florida
allows for that interaction to take place between the candidates and Florida’s leading agriculturists,” said Moore, who
serves as president of the Florida Ag Communicators and is
director of marketing for Farm Credit of Central Florida.

Brouwer Kesmac
Full Page Ad
(New for Fall 2018)
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CitraBlue debuted at FNGLA’s The Landscape Show in Orlando on October 4. Sod Solutions will handle licensing, marketing and reporting for CitraBlue in
conjunction with Turfgrass Producers of Florida. Shown above left: Sod Solutions president Tobey Wagner, TPF executive director Betsy McGill, and UF
turfgrass breeder Dr. Kevin Kenworthy, who developed the cultivar. Above right: Floratam (L) and CitraBlue™ (R) and in side by side comparison.

Introducing CitraBlue™
Continued from page 1

at universities throughout the southeastern United States and
in the NTEP trials. Material was planted on farms in key locations
for evaluations in 2016 and 2017; it was also placed in landscape
settings (both in state and out of state) in 2017.
The University of Florida approved commercialization of the

cultivar (designated FSA 1602) in late summer 2018. TPF has
licensed the release from Florida Foundation Seed Producers,
which handles cultivar releases for the University of Florida; Sod
Solutions will handle licensing and administrative work on behalf
of TPF. By 2020, the grass will be available from a wide network
of Florida growers; it will be expanded to other compatible
growing areas throughout the US as well.
A percentage of royalties collected on sales under joint release
programs such as this one are returned to UF where it is invested

Testing & Development
x Developed in 2006
x Evaluated in five Florida locations: Jay, Alachua,
Citra, Melbourne (Duda Sod) and Arcadia
(Bethel Farms)
x Evaluated for drought response in Texas,
Oklahoma, Georgia, North Carolina and Florida
x Disease evaluations ongoing at Citra
x Included in NTEP trials at 8 locations from
Texas to North Carolina

back into research programs. An additional small percentage
directly supports Turfgrass Producers of Florida and the work that
it continues to do on behalf of the Florida sod industry.

Characteristics
x Denser canopy compared to Floratam (more
competitive against weeds)

x More shade tolerant than Floratam
x More resistant to gray leaf spot compared to
Floratam

x Less susceptible to take-all root rot compared
to Floratam

x Less susceptible to large patch compared to
other shade tolerant St. Augustinegrass cultivars

x Improved drought persistence compared to
Floratam

Planted in late summer 2018, CitraBlue™ (right), shows a marked color
difference and tighter growth habit than Floratam (left). Photo courtesy of
Eric Bartl, GulfKist Sod, Vero Beach.
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Limited Availability in 2019
Widely Available in Spring 2020
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WETTING AGENTS

GRANULAR FERTILIZER

Harrell’s Balanced Approach
Annual Programs

BALANCED
APPROACH

Your prescription for year-long nutrition

Annual Program

Using your soil, tissue and water samples, we dial in
your specific needs for a turf health program with
a combination of granular fertilizer, wetting agents,
foliar nutritionals & soil amendments, adjuvants &
colorants, and plant protectants.

Harrell’s
LIQUID FOLIAR
NUTRITIONALS & SOIL
AMENDMENTS

HARRELL’S PLANT
PROTECTANT
PROGRAM

Half Page Ad
(New for Fall 2018)

Ask our TurPh.Dudes to show you the difference a
Balanced Approach makes as seen in results of trials
conducted at major universities. Submit your questions
to turphdudes@harrells.com or Tweet us @turphdudes.

ADJUVANTS & COLORANTS

Are you ready to take a Balanced Approach?
Visit www.harrells.com/balanced approach or contact your sales rep today!

DAVE NOWAKOWSKI
786-390-9154
dnowakowski@harrells.com
BRAD BABICZ
863-581-9602
bbabicz@harrells.com

P. O. Box 217
LaBelle, Florida 33975

Save the Date!
Plan now to join us for the

2019 Growing Better
Annual Meeting & Show
Quail Creek Plantation
Okeechobee, Florida

Thursday, April 25, 2019
Clay Shoot | Reception & Dinner

Friday, April 26, 2019
Industry Trade Show | Annual Meeting Lunch

TRISTAN ROSADO
954-815-6089
trosado@harrells.com

www.harrells.com | 800.282.8007

