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     Members of the U.S. sod production industry 
have asked Turfgrass Producers International 
(TPI) to investigate grower interest in a sod 
checkoff program and the impacts it could have 
on marketing and promoting natural turfgrass. 
On May 19th, 2020 TPI held an online webinar to 
seek input from producers and share infor-
mation on what a potential checkoff could look 
like for the sod industry. Over the next 12 to 18 
months, all U.S. sod producers will have a 
chance to provide input on establishing an in-
dustry-wide checkoff and ultimately be asked to 
vote on it in a nationwide referendum in order 
for it to become law.  
      Before getting into what a sod checkoff  
may look like, it is important to provide a brief 
overview of what they are and how they’re  
assembled and managed. Agricultural Research 
and Promotion Programs, known as “checkoff” 
programs, are industry-funded initiatives which 
improve the market position of a covered  
commodity by expanding markets, increasing 
demand, and developing new uses and markets. 
They began operating at the state and regional 
level nearly a century ago; the term “checkoff” 
originated in connection with some of the  
earliest programs in which producers marked  
a check box if they wished to contribute to the 
program. (Today, participation in approved 
checkoff programs is mandatory, but the name 

“checkoff” has remained.) In 1966, Congress  
began authorizing the establishment of checkoff 
programs at the federal level.  Thirty years later in 
1996, Congress passed the Commodity Promotion, 
Research and Information Act, which authorizes 
the U.S. Department of Agriculture (USDA) to  
establish checkoff programs through the federal 
rulemaking process, without Congress needing to 
pass a law for each and every program. Between 
checkoff programs authorized by Congress and 
checkoff programs established by the USDA  
under the authority of the Commodity Promotion, 
Research and Information Act, there are currently 
21 agricultural checkoff programs at the federal 
level.  
     Checkoff programs establish a legal and  
organizational framework so competitors can  
pool resources and promote an industry as a 
whole. Checkoff programs help to develop new 
markets, strengthen existing markets, conduct 
important market and scientific research, and 
promote industry initiatives and activities. One  
of the most valuable characteristics of checkoff 
programs is that they promote and drive demand 
for a covered commodity without reference to 
specific producers or brands, thereby benefitting 
all producers and the entire industry. They are 
funded, governed and managed by the industry 
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Florida Growers Help Industry Explore  
Nationwide Sod Checkoff Program 
Casey Reynolds, Executive Director, Turfgrass Producers International 
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Sod Checkoff Program   
continued from page 1 

and not the government. In fact, the only government involve-
ment is through the U.S. Department of Agriculture, which 
works with the checkoff board to ensure fiscal responsibility, 
program efficiency, effectiveness, and fair treatment of  
stakeholders. They also conduct an independent, third-party 
evaluation to determine return on investment to ensure that  
the program is benefitting the producers who fund it. In  
general, return on investment from checkoff programs can 
range from $3 to as much as $18 for each dollar spent.  
     A sod checkoff program would be governed by a board of 
directors, consisting of, as the sod industry determines, large 
and small producers, TPI members and non-TPI members, 
warm-season and cool-season growers, etc. from throughout 
the United States. Board members and their staff help would  
carry out the checkoff programs and direct the day-to-day  
management responsibilities. Boards may also contract out  
the administration of the program, and typically contract out 
the execution of the checkoff program’s research and promo-
tional activities. USDA’s Agricultural Marketing Service provides 
oversight of the checkoff programs to ensure compliance  
with the regulations governing each program.  This oversight 
includes approving budgets, contracts and communications, 
and is generally required in order for checkoff programs to  
legally operate. However, it is important to note that all funds 
raised through assessments would go directly to the sod 
checkoff board and not to or through the government.  
     How would a sod industry checkoff get formed? Ultimately,  
it requires passage by a majority vote of U.S. sod producers  
in a nationwide referendum. 

     The draft order is designed solely by sod producers and lays 
out the details of the program, particularly with regard to 8 key 
questions: 
 

1) What types of programs will be authorized? 
2) What is the assessment rate? 
3) Which products will be assessed? 
4) Which entities shall pay the assessment? 
5) Will specific products or entities be exempt from    

assessments? 
6) Who shall represent the industry on the board? 
7) Will state or regional associations be involved? 
8) How will the program be approved in the referendum?  
 

     These questions will be answered by a sod checkoff  
formation committee throughout the summer and fall of 2020 

and will be presented to the USDA for review later this year.  
This formation committee is made up entirely of sod producers 
who either attended the May 19th webinar and volunteered to 
serve or who have otherwise directly expressed  
an interest in serving on the formation committee. Watkinson 
Miller, a law firm with over 25 years of experience in passing  
checkoff programs, will be facilitating the formation committee 
meetings. 

 
     Two Floridians will be on the formation committee:  Travis 
Council (Council Growers) and Will Nugent (Bethel Farms). 
Council, who is also the current president of Turfgrass  
Producers of Florida shares, “I am happy to see two Florida 
growers involved in the formation process.  Both Will and I  
look forward to working on this effort.”  
     A key goal of this committee is to communicate with other 
producers in their state or region to make sure that they have  
a chance to provide input on the draft order. A properly con-
structed draft order that the industry will support is vital to its 
passage in a nationwide referendum. Checkoff programs have 
been very successful in other industries, and there is no doubt 
that one has great potential for the sod industry as well. There 
are many threats to our product from regulatory agencies,  
competitive products, shrinking lawn sizes, public mispercep-
tion of the value of our product and its role in society. Not only 
will a checkoff program provide our industry the vehicle to  
respond to these threats, it will also allow us to capitalize on  
un-tapped opportunities. There are many examples in other 
industries with checkoff programs where they have partnered 
with others to forge new markets, expand current markets,  
and raise awareness and value of their products. A few of these 
examples can be seen in the May 19th webinar (a recording is 
available on the website, SodCheckoff.org) and their potential in 
the sod industry is no different. 
     “A checkoff program for U.S. sod production is an idea that 
has been discussed for many years,” says Nugent.  “I’m excited  
to be a part of this process to see how we can elevate the sod 
business in Florida and the U.S.” 

Checkoff programs promote and drive 
demand for a covered commodity 
without reference to specific producers 
or brands, so everyone benefits. 

Learn More at www.SodCheckoff.org 

• Watch the full May 19th webinar recording 
• Sign up for notifications & announcements 

• Read the list of Frequently Asked Questions (FAQs) 
• Submit questions or provide input 

Questions? Call the TPI office at 800-405-8873 or email  
Casey Reynolds at creynolds@turfgrasssod.org. 
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USE “Revised Spring” ad  
with no banner 

the Acknowledged Industry Leader
and a proud supporter of TPI / TPF

FOR OVER 30 YEARSFOR OVER 30 YEARS

SEAFORTH 92” TRI-DECK

PROGRESSIVE TURF EQUIPMENT

The First Trail Type Rotary Finishing mower

That Combines Productivity with a High Quality of Cut and 

at the Same Time, Reduces Operating Costs.

www.progressiveturfequip.com
info@progressiveturfequip.com

MODEL LINEUP:
Roller mower cutting widths: 12’,  15.5’,  22’,  26’,  29.5’
Tri Deck mower cutting widths: 12’,  15.5’,  22’,  36’

facebook.com/progressiveturfequip
Like us on Facebook
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Brown Appointed to TPF Board; Extended Terms 
Approved for Council, Evans 
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What do you enjoy doing when you’re not at the farm?   
 

My wife Kelly - the office manager for Tater Farms - and I  
have two daughters, Maddie and Megan, and we all enjoy 
spending time outdoors camping, fishing, cycling, or at the 
beach.  One of my passions away from the farm is coaching 
my daughter’s softball team.  And we’re members of First 
Baptist Church of Hastings, where I serve as a deacon. 
 
How did you become involved in the sod industry?   
 

In 2011, I met Eric Hjort, who hired me as a part-time equip-
ment operator. When I got off from my regular job, I’d head  
to the farm and work there for several hours.  I learned more 
and more about the farm and in January 2015, I started  
full-time as their production manager. From that day forward 
it has been one big learning experience. Many people have 
helped me along the way and continue to do so.   
 
What’s the best part of the job? 
 

The most enjoyable part is that no two days are alike.  Every 
day presents a new set of challenges.   
 
If you could snap your  fingers and solve an industry or  
production challenge, what would it be?    
 

Honestly, I can’t think of anything that I would change.  I  
enjoy the challenges of farming.  That may seem a bit  
strange but if it were easy I guess everybody would do it!  
 
Was there anything you learned through the Emerging  
Leader Development Program that surprised you?   
 

I was surprised by just how much Tallahassee has to do with 
farming.  We spent three days there meeting with different  
people about policies and laws that impact our industry.   
 
Bonus Question: What’s one thing you’ve always wanted to 
learn to do, but just haven’t gotten around to yet?  
 

I’ve always wanted to learn to speak Spanish fluently.   
 

     The cancellation of TPF’s Growing Better Annual Meeting 
and Field Day required a change in the way elections are  
usually conducted for the association.  The seven members  
of the board of directors serve staggered three year terms 
that end at the conclusion of the annual meeting each year, 
at which time members vote to re-elect 
standing directors or elect new ones by 
voice vote of the majority of producer 
members present.  But with no annual 
meeting, producer members voted instead 
by email on a proposal to extend the terms 
of those directors who would have been up 
for re-election this year. 
     The current terms of Travis Council and 
Melissa Evans ended in 2020; however,  
more than 60% of producer members  
voted and unanimously approved a  
proposal to extend those terms by one  
year. At the 2021 Annual Meeting, Evans  
and Council will stand for re-election but 
will only be eligible for two additional years, 
thereby preserving the rotation currently in 
place.  The election for directors whose terms end in 2021 will 
be held as usual.  Council will continue as TPF president and 
Evans as treasurer through 2021; Jamie Tedder with Bethel 
Farms is vice president.        
     In other business, long-time director and past president 
Eric Hjort submitted his resignation to the board in February 
to devote more time to farm business needs and to the many 
other volunteer positions he holds.  Per the association by-
laws, directors appointed Jake Brown, production manager  
at Tater Farms, to fill the remainder of Hjort’s term through 
2021 to represent Northeast Florida.  TPF is deeply grateful  
for Eric’s tremendous leadership and involvement! 
 
 
Meet 

Jake Brown 
 

    Originally from Dixie, Georgia, Jake  
graduated from Valdosta State University 
with a Bachelor’s degree in business  
management.  He moved to Florida in 
2006, taking a part-time role with Tater 
Farms in Hastings, Florida in 2011 and  
eventually joining the company as full-time Production  
Manager in 2015.  He’s also a Class 8 graduate of the Florida 
Fruit and Vegetable Association’s Emerging Leader Develop-
ment Program (ELDP).  We asked Jake a few questions to 
learn more about him. 
 

Melissa Evans 

Travis Council 

Jake Brown 

Have you updated your  
Membership Information? 

 
The 2020 TPF Member Directory will be 

published in July. Be sure that your information 
(including Varieties Produced) is current. 
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Agribusiness Programs Growing at FGCU 
Fritz Roka, PhD, Director, Center for Agribusiness, Lutgert College of Business, Ft. Myers, Florida 

     Farming and associated businesses in Southwest Florida 
make up an agribusiness complex that contributes more than 
$1.6 billion to the region’s economy. Under the leadership of 
President Mike Martin, Florida Gulf Coast University (FGCU) 
opened the Center for Agribusiness in July of 2018 and I was 
fortunate enough to be hired as its first director in August 
2018. The Center’s primary mission was to establish an  
Agribusiness Minor available to FGCU students in any major 
that would prepare them to take advantage of employment 
opportunities within Southwest Florida agribusiness opera-
tions. These companies need employees with entrepreneurial 
spirits to develop new marketing opportunities, embrace new 
technologies, and incorporate the latest HR and financial 
management strategies. In addition, we want our graduates  
to understand how agricultural production enterprises can  
be at the forefront to solve the important community issues 
related to water quality and conservation, “smart” growth,  
immigration and workforce availability, economic growth, 
foreign trade, and food safety. Nine agribusiness classes have 
been added to the FGCU course catalog since January 2019: 
 

• Sustainable Agriculture  (AEB 2004) 
• Food & Agricultural Economics (AEB 2104) 
• Principles of Agribusiness Management  (AEB 3133) 
• Agribusiness Finance  (AEB 3144) 
• Food & Agribusiness Marketing  (AEB 3300) 
• Food Supply Chain Management  (AEB 3350) 
• Agribusiness Internship  (AEB 3943) 
• Project in Agribusiness  (AEB 3951) 
• Special Topics in Agribusiness  (AEB 3933) 
 

    During Fall 2020, we are expanding our course offerings to 
include Cannabusiness and International Food and Agribusi-
ness Trade. To earn a Minor in Agribusiness, a student must 
complete six classes, or 18 credit-hours.  
     Like any new program, we’ve had to figure out ways to  
market the program to both the current and future FGCU     
students. Not being a land-grant institution, most students 

come to FGCU without 
any thought of a career  
in agribusiness. Our con-
sistent message has been 
that agribusiness is more 
than just farming. In fact, 
for every at FGCU, there is 
a career in agribusiness 
looking for that major. 
     Since Spring 2019,  
student numbers have 
been climbing. We’re  
also actively recruiting 
students from FGCU’s 
Environmental Sciences 

programs. There will always be  
a strong confluence between  
agricultural production and  
environmental quality issues, and 
those who can effectively bridge the divide between  
competing perspectives are likely to be those who can find 
common-sense solutions. 
     Beyond teaching Agribusiness classes, our Center is  
positioned to play integral roles on agribusiness issues of  
importance to Southwest Florida. The Center is part of FGCU’s 
newly established Water School and is currently working in 
partnership with UF/IFAS to conduct a study on how COVID-19 
is impacting our food supply chain both locally and statewide. 
     Over 100 guests attended our first annual Agricultural  
Forum on November 20, 2019, which was co-sponsored by the 
Water School and featured speakers who are actively engaged 
in addressing the complex issues of water management and  
sustainable land use that are making front-page news.  The  
Forum coincided with Lee County’s annual Farm-City Week, 
and Ft. Myers Mayor Randy Henderson presented a proclama-
tion signed by every municipality in Lee County attesting to 
agriculture’s importance to Southwest Florida. Ron Hamel, 
President Martin’s special consultant on agribusiness,  
spearheaded the effort and secured similar proclamations 
from Collier, Hendry, and Charlotte Counties.  The Forum  
concluded with a free lunch that attracted an additional  
125 FGCU students who were able to interact with local  
agribusinesses to discuss internships and career opportunities.      
     The Second Annual Agricultural Forum is set for November 
18, 2020, in the FGCU’s Cohen Student Union Ballroom and 
will feature the results of the COVID-19 study being done in 
partnership with UF/IFAS.  Plan now to join us!      

Ft. Myers Mayor Randy Henderson 
(center) recognized agriculture’s 
importance to Southwest Florida at 
the first annual Agribusiness Form.   
Pictured with Dr. Fritz Roka (L) and 
FGCU President Mike Martin (R). 

 

 

Learn More:  

 
www.fgcu.edu/cob/programs/fin-econ/agribusiness-minor 
 

Follow us on Instagram at fgcu_agribusiness/  
 

Contact:  Dr. Fritz Roka at froka@fgcu.edu  (239-590-7301) 
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Harrell’s 
Full Page Ad 

(SUMMER 2020) 
REPEAT FROM 

Spring 

• HARRELL’S 
• BASF
• BAYER
• SYNGENTA
• NUFARM

• FMC
• CORTEVA
• SEPRO
• PBI GORDON

Save on the trusted products 
you need most from:

www.harrells.com | 800.282.8007 
Employee -Owned

DAVE NOWAKOWSKI
dnowakowski@Harrells.com 
(786) 390-9154

POLYON® Controlled-Release Fertilizer. Success. 
Guaranteed.  
For more than 30 years, POLYON® Fertilizer’s durable, unique bonded 

coating process has been ensuring predictable results you can depend on  

- we guarantee it!

For more information about POLYON® Fertilizer and the POLYON® 
Guarantee, visit www.harrells.com/polyon or contact your sales 
representative today!

For dependable, consistent, 

predictable nutrient release, trust 

POLYON® Controlled-Release Fertiliz
er.

TRISTAN ROSADO
trosado@Harrells.com 
(954) 815-6089

BRAD BABICZ
bbabicz@Harrells.com 
(863) 581-9602

TPF Ad 2020 POLYON 7.5x10.indd   1TPF Ad 2020 POLYON 7.5x10.indd   1 3/20/2020   9:04:08 AM3/20/2020   9:04:08 AM
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USDA’s Scott Angle Named to Lead UF/IFAS 
Samantha Murray, UF/IFAS Communications Specialist 

     The University of Florida has named J. Scott Angle,  
director of the U.S. Department of Agriculture’s National Insti-
tute of Food and Agriculture, to lead the university’s Institute 
of Food and Agricultural Sciences (UF/IFAS) into  
the next decade. He is expected to assume the role as vice 
president for agriculture and natural resources on July 13. 
Angle will oversee UF’s College of Agricultural and Life  
Sciences with more than 6,000 students, the Florida  
Cooperative Extension Service, and the Florida Agricultural 
Experiment Station’s network of research centers. The  
announcement ends a 10-month national search to lead one 
of the nation’s largest and most accomplished organizations 
of its kind. 
     “Dr. Angle is a nationally recognized leader in agricultural 
science and administration. His passion for science, natural 
resources and service to the community will advance our 
work toward feeding a growing world population while  
reducing our use of resources needed to do it,” UF President 
Kent Fuchs said. “During this critical time in Florida agricul-
ture, he is the proven leader we need to adapt our traditional 
land-grant mission of teaching, research, and outreach to a 
21st century context, contributing significantly to UF’s drive to 
be a top-five university.” 
     Angle spent more than 35 years in agricultural science and 
administration, including 25 years as a professor of soil sci-
ence and administrator (Director of the Maryland Agricultural 
Experiment Station and Maryland Cooperative  Extension) at 
the University of Maryland. His early work focused on the 

study of losses of nutrients from  
agro-ecosystems and their impact on 
the Chesapeake Bay. He also studied 
the impact of heavy metals on the 
food chain with the goal of protecting 
our food supply from these harmful 
elements. 
     From 2005 to 2015, Angle served as dean and director of 
the College of Agricultural and Environmental Sciences at  
the University of Georgia. He is a fellow in the American  
Society of Agronomy and the Soil Science Society of America 
and a Fulbright Fellow, having worked at the Rothamsted 
(Research) Experimental Station in the United Kingdom. He 
subsequently served as president/CEO of the International 
Fertilizer Development Center (IFDC), an international public 
organization (IPO) dedicated to helping the poorest farmers 
of the world produce more food. 
     “During my interview I noted that UF/IFAS combines  
both applied science, teaching and extension with the basic 
sciences better than any other land-grant university in the 
world. It’s the intersection of these functions where impact is 
made, and few institutions can compare with UF/IFAS in local, 
state, national and global impact,” Angle added. “This is why I 
am so pleased to have been selected for this position. My 
wife, Kay, and I look forward to moving to Gainesville and  
becoming a part of the community.” 
     Angle succeeds Jack Payne, who is retiring after 10 years in 
that position.  

J. Scott Angle 

TPF Awards Scholarship to Emily Chester 
     Turfgrass Producers of Florida is delighted to announce 
that our first TPF Member Scholarship has been awarded to 
Emily Chester of Sebastian.  Emily has been accepted at the 
University of Central Florida for the fall with plans to pursue a 
degree in Pediatric Physical Therapy. 
     Emily is the daughter of Thom Chester, a Turf & Ornamen-
tal sales rep for member company Diamond R Fertilizer.  She 
was nominated by Bruce Matthews of Diamond R. 
     Emily ranked in the top 10% of her class and participated 
in the International Baccalaureate program. She was a leader 
in the school band, a member of the National Honor Society, 
and served as Future Business Leaders of America (FBLA) 
president.  She’s an active community volunteer, devoting 
time to environmental concerns and mentoring younger  
Students, including “Buddy Break”, which pairs volunteers 
with children with disabilities at a special needs daycare; the 
IB Kids Club, in which volunteers help elementary students 
complete STEM enrichment activities; and during the sum-
mer, serving as a day camp counselor with the Environmental 

Learning Center in Vero Beach. 
   The TPF member scholarship 
program is open to the children 
and grandchildren of members 
who’ve been active for at least the 
past three years.  Members may 
also nominate employees of their 
companies or apply individually. It 
is open to students pursuing any major. 
     2020 selection committee members included TPF  
Producer Members Eric Bartl (Gulfkist Sod); Melissa Evans 
(TurfPro Services), and Shaun O’Brien (DUDA);  TPF Associate 
Member Kevin Wasilewski (Syngenta); and allied industry  
representative Lisa Lochridge, public affairs director for the 
Florida Fruit & Vegetable Association. 
     Congratulations to Emily, and thanks to all the members 
who devoted time to getting the program up and running and 
to choosing this year’s recipient! 

Emily Chester 
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and Dr. Kevin Kenworthy. During the video call, we discussed 
marketing strategies and fielded questions on pricing and 
other topics. We also shared an online marketing tool kit for 
producers with graphics, email templates, banner ads, home-
owner maintenance guides, current photos and other items 
to assist CitraBlue growers with making a sale.  
     In June, as more acreage become available, we distributed 
a CitraBlue news release throughout the state to highlight 
availability numbers and promote the features of the grass, 
augmented by online video “Lunch & Learn” presentations 
around the state. To date, the presentations have focused on 
landscape architect firms, but we’re actively expanding these 
to include homebuilders and other specifiers.  

      What comes next?  For 2020, it’s 
still a moving target. Fall typically 
brings two of the most high-profile 
trade shows of the year for CitraBlue: 
The Landscape Show in Orlando  
in September and the National  
Association of Landscape Architects 
conference set for early October in 
Miami. Both of these shows have 
played an important role in the  
release of CitraBlue over the past few 
years (in fact, CitraBlue is scheduled 
once again to have its own booth at 
The Landscape Show manned by 
university staff and Dr. Kenworthy). 
Currently, both shows plan on  
proceeding unless a further shut-
down prohibits it.  But perhaps the 
more pressing question is: will people 
attend? We can only wait and watch 
through the summer.  
     As with all of our businesses, 
adapting and pivoting during this 

challenging time is critical. The silver lining is that many of 
these business and marketing practices will serve us well into 
the future, even when things get “back to normal”.  
     Of course, the best marketing tool is seeing the grass in  a 
neighborhood landscape.  At that point, the grass will do its 
own marketing. Until 
then, we’ll press for-
ward in 2020 to bring 
UF’s newest variety to 
the public’s attention 
through all means at 
our disposal.  

     A global pandemic can throw a kink into a well-thought-
out marketing strategy.  2020 has been a year of rethinking 
and reallocating on the marketing front for CitraBlue™ St.  
Augustine. The University of Florida’s new turfgrass release is  
a big deal, so the objective for this year is discovering new 
ways to get its brand and its message out to the general  
public. Changing tactics and adapting became essential.  
     The timeline for CitraBlue’s readiness has been building to 
this particular year. CitraBlue’s release was “approaching the 
horizon” in 2018. In 2019, a few sample jobs were completed 
and there was very limited acreage as producers expanded. 
2020 is the year for CitraBlue opportunities to be at full throt-
tle with acreage in the ground that is ready for sale and more  
availability coming online in the fall. 
CitraBlue St. Augustine is now com-
mercially available. Although the 
message and the audience remain 
the same, methods of delivering that 
message are being reconstructed 
due to a new set of constraints. The 
solutions was to use technology to 
strategically connect with our target 
audience and become increasingly 
digital.  
     Sod Solutions marketing was 
sending out digital CitraBlue content 
in the form of e-newsletters and 
blogs before the global pandemic 
occurred. As the situational con-
straints altered with Covid-19, we 
began delivering content on a bi-
weekly and more recently, a weekly 
schedule of CitraBlue messaging 
and updates via our online blog for 
professionals called Turf Talk. These 
highlight relevant CitraBlue topics so 
that our audience of landscapers, specifiers and Florida  
extension agents located throughout each county in the state 
can begin discussing the new turfgrass variety. We wanted 
them to be able to speak about CitraBlue from a knowledge-
able perspective when calls and inquiries come in. CitraBlue 
content included the turfgrass’s origins, its breeder and infor-
mation covering each improved attribute of the new grass: its 
color, its disease and weed resistance, its reduced mowing…
etc. These updates were then delivered via e-newsletters on a 
weekly basis. 
     The next objective was to provide program growers what 
they may need to be successful as CitraBlue gains popularity. 
This became difficult with the limited face to face interaction 
due to our global circumstances, so, in May, a CitraBlue Zoom 
meeting was scheduled with producers, Sod Solutions staff 

Marketing Turfgrass Under Quarantine 
Justin Wallace, Executive Marketing Manager, Sod Solutions, Inc. 

One of a series, TurfTalk emails like this one  
maintained the connection with industry  
professionals despite COVID shutdowns. 
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     Jason Kruse’s phone buzzed with a text at about 9 pm. 
One of his students wanted to get married. Outside his lab. 
In the next 20 hours.  
 

     “That OK?” 
 

     The rush, of course, was COVID. It was beginning to shut 
down the state and potentially shut out the groom’s out-of-
state parents. 
     Emily Tharp, a master’s student in turfgrass science at  
the University of Florida’s Institute of Food and Agricultural 
Sciences, wanted to become Emily Tharp Pendley. COVID 
had already closed the beach she and her fiancé had 
planned as the venue.  
     The pandemic has triggered an uptick in innovative 
thinking among faculty, staff, and students at UF/IFAS, and 
sometimes outright improvisation. Emily thought about 
options and found one right outside her window. 
     Emily is the live-in caretaker at what’s called the Turfgrass 
Envirotron, a cluster of greenhouses, experimental grass 

Watering, Weeding, and a Wedding: 
Turf Student Ties the Knot at UF’s Envirotron 

Jack Payne, Senior Vice President for Agriculture & Natural Resources, UF/IFAS 

plots, and Kruse’s lab. To Emily it offered a deeply meaning-
ful union of green thumb and white dress.  
     Her fiancé Andrew thought so, too. Hence the late-night 
text popping the question to Kruse.  
     It was Kruse’s turn to think on his feet. This kind of thing is 
not in the faculty handbook. No one had ever asked about 
using the Envirotron as a place to marry anything except 
turf cultivars. He told Emily yes, but no more than 10 people. 
Emily and Andrew stayed under the cap in part by having 
Andrew’s father double as the officiant. 
     We talk a lot about resiliency at UF/IFAS, about the value 
of thinking creatively. We’re now calling on everyone to help 
reimagine how we do what we do. Much of this has involved 
going online. But Emily shows us that there are other ways 
to find human connection: vows in a time of virus. 
     What could have been the ultimate disappointment 
turned into a day of, in Emily’s words, “pure magic.” The 
groom prepared a walkway by laying a sheet down on the 
experimental grass, sprinkling it with rose petals and lining 
the aisle with Emily’s own potted succulents.  
     There’s no honeymoon for now. Emily’s back to work tak-
ing care of the turf and plants at the Envirotron in exchange 
for housing in the two-bedroom apartment that served as 
her bridal suite. And she is awaiting permission to return to 
Citra to continue testing turf grass by trampling it with a 
cleated machine that simulates the wear and tear exacted 
by a football game or a golf tournament.  
     The newlyweds would live at the Envirotron through the 
end of the year, when Emily expected to graduate. Beyond 
that, she again wants a new name: Dr. Emily Tharp Pendley. 
She and Andrew will have to decide together where they 
can make that happen. 
     As for Kruse, he’ll never look at the Envirotron quite the 
same way again. In the space of minutes from the time he 
received the text, Kruse went from asking himself the  
personal question of “Why knot at the Envirotron?” to the 
question he constantly asks as a scientist: “Why not at the 
Envirotron?” 
     The pandemic has for many of us made home a place to 
work. After our too-long separation, I hope that our longing 
for reconnection and stories like Emily’s make work a place 
that feels a little more like home. 
 
 
 
Jack Payne retires in July as the University of Florida’s senior vice presi-
dent for agriculture and natural resources and leader of the Institute of 
Food and Agricultural Sciences. 
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Rabo AgriFinance 
Full Page Ad   

REPEAT FROM  
SPRING  ISSUE 

 
 

AGRICULTURE EXPERTISE

With a Global Perspective

GROWING AMBITION 
 

Rabo AgriFinance proudly supports Florida sod growers.

With the help of specialized market analysts focused on  
your success, there’s no limit to your business’s potential.  
Rabo AgriFinance serves agriculture nationwide by coupling 
local expertise with global knowledge, leading financing 
capacity and access to opportunity-building networks.

Opportunity awaits. Learn more at  RaboAg.com

Access to Financing | Knowledge | Networks

Tony Lopez 
Sr. Relationship Manager 
(813) 326-1579

Sage Gray 
Relationship Manager 
(863) 303-3359
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Naples Suit Continuing; Maitland Removes 
Professional Exemption for Fertilization 
Mac Carraway, Consulting Executive Director 

City of Naples 
 

     Progress on EREF’s lawsuit against the City of Naples  
and its summertime blackout ordinance is ongoing. Our  
very strong legal counsel (Brian Accardo – Manson Bolves 
Donaldson Varn law firm) continues to work with their  
counterparts in the City to move this matter to a hearing  
before a judge – perhaps within the next few months. 
     As a reminder, we are arguing that the City of Naples  
has violated Florida statute in several important respects in 
passing this ordinance. The City, while certainly not alone in 
enacting a summertime nitrogen ban, has been particularly 
flawed in its implementation, highlighting the defects in all 
these ordinances. While this case is not about litigating the 
science, we are as confident as ever in our position as it  
relates to that science, and that the ordinances are based  
entirely on a false and disproven rainy season narrative. 
     After over ten years of fighting these battles in innumera-
ble local government public hearings, we believed it was  
important to our stakeholders to take this to the highest  
possible level. 
 
City of Maitland Fertilizer Ordinance 
 

     On Monday, June 8, 2020, the City of Maitland held a    
public hearing to consider the second reading of an amend-
ment to their existing fertilizer ordinance. The amendment 
was offered to remove the existing exemption for licensed 
lawn-care professionals from the annual June - September 
rainy-season fertilizer blackout. Prior to the amendment, the 
City’s ordinance was identical to the much-favored Orange 
County language. 
     Unfortunately, the amendment passed on a unanimous     
5-0 vote, with the change becoming effective on January 1, 
2021 for the June – September of 2021 growing season. 
     The process observed by the City to reach this decision  
was without any consideration whatsoever of the facts or the 
science related fertilizer movement or to plant growth and 
nutrition, and flowed from a recommendation from the City's 
Lake Advisory Board (LAB) who were merely copying the   
punitive ordinance in neighboring Seminole County. Here   
are some key observations about the process: 

  
• The green industry - those being regulated - was not      

consulted at all by the LAB, the City staff or the City  
Council. 

• No public workshop was held, and no evidentiary  
presentation of any kind was made. 

• No expert testimony from the scientific community was 
requested or heard, despite EREF's recommendation to 
do so, and that being the universal baseline practice of 

other local governments - even those which are openly 
hostile to green industry interests (like Seminole County). 

• Substantial written and in-person testimony, evidence 
and citations from EREF and others to the City Council 
and staff were completely ignored - we received           
absolutely no response of any kind. 

• Despite representing five statewide trade organizations 
and their memberships with operations in the City, EREF 
was still allowed only three minutes at each of the two 
public hearings, even after asking for merely five minutes, 
and despite the universal practice of local governments 
to allow extra time for those speaking for large groups. 

• Even though the practical effective date is over a year 
away, the City insisted on having the public hearing on 
June 8th, despite repeated requests to defer the hearing 
until post COVID-19 civic normalization could take place. 

 
The public hearing on June 8th was revealing in other ways: 
  
• Certain comments from the City Manager and the      

Public Works Director in support of the amendment 
were incomplete or factually incorrect. 

• Numerous statements from individual City Council      
members reflected a lack of even basic knowledge  
about nutrient fate, causation of water body impair- 
ments and the fundamental needs of greenspaces, all 
critical to a truly informed decision. Flawed personal  
observations and anecdotes were substituted for facts. 

• Most egregiously, ZERO competent evidence was        
offered by the City in support of this unwarranted        
attack on licensed professionals. 

 
The only conclusions which can reasonably be drawn from 
this unfortunate outcome are: 
 

(Continued on page 15) 

 

Visit the EREF website to learn more about how  
we’re working for all of our green industry  

stakeholders and how you can help!   
Sign up for our e-Newsletter at 

www.ereflorida.com 
 

Make a one time contribution or enroll in  
the Recurring Support program: 

www.ereflorida.com/support 

Support EREF Today! 
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Blue-Green Algae Task Force Meetings May Resume Soon 
 

The state’s Blue-Green Algae Task Force may resume meeting as 
soon as late summer, entering its second year of exploring key 
issues related to water quality in the state and areas impacted 
by blue-green algae events.  The Task Force conducted a series 
of meetings in 2019 and released its initial set of recommenda-
tions to improve water quality in October 2019.  These included 
an emphasis on addressing septic tank impacts and a call for 
more frequent verification of agricultural Best Management 
Practices compliance.  Several of the recommendations were 
incorporated into bills addressed in the 2020 legislative session.   
 

The 2019 Blue-Green Algae Task Force Consensus Document 
can be found here:  https://floridadep.gov/sites/default/files/
Final%20Consensus%20%231_0.pdf 
 

Notices of upcoming meetings and task force member biog-
raphies can be found here:  protectingfloridatogether.gov/state-
action/blue-green-algae-task-force 
 
Dave Dymond Joins Lake Jem Farms 
 

Lake Jem Farms is pleased to announced that Dave Dymond 
has joined its team as Head Grower for all turf farm locations as 
of May 2020.  Dymond previously served as manager of H&H 
Sod Company in Kenansville, which was acquired by The  
Loving Group earlier this year.  Dave can be reached by email  
at ddymond@lakejemfarms.com. 

News & Notes  
BMP Logic, Inc. 
Doug Crawford | Trenton, FL  
Tel: 1-800-671-9964 | doug@bmplogic.net 
www.bmplogic.net 
 

BMP Logic supplies soil moisture probes with custom software 
that makes your job easier and your farm more economical 
and efficient.  Monitor your irrigation in real time and save  
water, fuel and fertilizer. 
 

SodDude 
 Benjamin Bowden  |  Ft. Myers, FL  33905 
  Tel: (239) 690-9861 | info@soddude.com  
 www.soddude.com 

SodDude is a full service sod company providing commercial 
and residential delivery with forklift service. Services provided 
include sod sales, installation, tractor work, and stump  
grinding.  SodDude is licensed, insured and a licensed Florida 
Landscaper. 

Producer /Harvester Member 
 

Greenview Turf 
Mitchell Sims | Belle Glade, FL   
Tel: (561) 261-7691 | greenviewturf@icloud.com 
Varieties Available:  Floratam, Palmetto, and Seville St.  
Augustine.  Wholesale and direct to homeowners (small  
quantities). 
 

 
Associate Members 
 

Ag Technologies 
Ivan Gaeta | Cordele, GA (with Florida locations) 
Tel: (229) 271-8472 | igaeta@vantage-se.com 
www.agtechnologies.com 
 

Our team has been a part of agricultural technology advance-
ments for more than 16 years, and we have a genuine passion 
for both agriculture and technology. Our mission statement 
sums it up best: We create an environment that empowers 
clients to confidently implement precision agriculture technol-
ogy solutions. Let us help you organize the noise of this industry 
we love so that you can get back to doing what you love out in 
the fields every day. 

WELCOME NEW MEMBERS 

•  The City - its elected officials and its staff - never had    
any interest in considering input from the very stake-
holders on whom they have now imposed this burden-
some regulation. 

• Despite repeated requests to delay the vote, the City 
Council raced through the amendment now, lacking   
the courage to face a room full of those stakeholders  
who were prepared to attend in-person but for the     
ongoing COVID-19 concerns. 

• The City dutifully parroted key elements of their play-
book from non-local influencers and outside activist  
interests, and yet were critical of some non-local green 
industry voices expressing concern over the ordinance 
amendment. It was a discouraging display of hypocrisy, 
but sadly not uncommon. 

 

     In the end, this change punishes the innocent - trained, 
experienced and licensed lawn-care professionals who are   
in fact the first line of defense for the City when it comes to 
responsible nutrient use. 
     Special thanks to local green industry speakers at the June 
8th hearing: Dr. Eric Brown, Massey Services and Armando 
Campos, NUTECH, who gave excellent remarks. The industry 
is very fortunate to have these two highly-qualified and  
principled experts in its corner. 
     Finally, it's one thing to lose a fairly-contested regulatory 
vote, but entirely another to be subjected to what was clear-
ly a predetermined outcome. The City's process ran counter 
to the valued ideal of "open government". As to the green 
industry, this was another confirmation of our commitment 
as an industry to embrace the evidence, to make a compel-
ling and substantive case, and to fight the good fight. 

EREF Summer Update 
continued from p. 14 
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U.S. Department of Transportation Modernizes Hours of Service 
Rules to Improve Safety and Increase Flexibility for Truckers 
WASHINGTON – On May 14, the U.S. Department of Transpor-
tation’s  Federal Motor Carrier Safety Administration (FMCSA)          
published a final rule updating hours of  service (HOS) rules to 
increase safety on America’s roadways by updating existing 
regulations for commercial motor vehicle (CMV) drivers.    
     First adopted in 1937, FMCSA’s hours of service rules specify 
the permitted operating hours of commercial drivers. In 2018, 
FMCSA authored an Advanced Notice of Proposed Rulemak-
ing (ANPRM) to receive public comment on portions of the 
HOS rules to alleviate unnecessary burdens placed on drivers 
while maintaining safety on our nation’s highways and 
roads.  Subsequently, in August 2019, the Agency published a 
detailed proposed rule which received an additional 2,800 
public comments.   
     Based on the detailed public comments and input from 
the American people, FMCSA’s final rule on hours of service 
offers four key revisions to the existing HOS rules:  
 

• The Agency will increase safety and flexibility for the 30-
minute break rule by requiring a break after 8 hours of 
consecutive driving and allowing the break to be satisfied 
by a driver using on-duty, not driving status, rather than 
off-duty status. 

• The Agency will modify the sleeper-berth exception to 
allow drivers to split their required 10 hours off duty into 
two periods: an 8/2 split, or a 7/3 split—with neither period 
counting against the driver’s 14-hour driving window. 

• The Agency will modify the adverse driving conditions 
exception by extending by two hours the maximum   
window during which driving is permitted. 

• The Agency will change the short-haul exception       
available to certain commercial drivers by lengthening 
the drivers’ maximum on-duty period from 12 to 14    
hours and extending the distance limit within which    
the driver may operate from 100 air miles to 150 air miles.  

 

     FMCSA’s final rule is crafted to improve safety on the     
nation’s roadways. The rule changes do not increase driving 
time and will continue to prevent CMV operators from driving 
for more than eight consecutive hours without at least a 30-
minute break. 
     In addition, FMCSA’s rule modernizing hours of service  
regulations is estimated to provide nearly $274 million in  
annualized cost savings for the U.S. economy and American 
consumers. The trucking industry is a key component of the 
national economy, employing more than seven million peo-
ple and moving 70 percent of the nation’s domestic freight.  
     The new hours of service rule will have an implementation 
date of 120 days after publication in the Federal Register.   
     The complete final rule is available here: https://
www.fmcsa.dot.gov/regulations/hours-service/hours-service-
drivers-final-rule. 

Source:  Federal Motor Carrier Safety Administration 
www.fmcsa.dot.gov 


